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JW Marriott Marquis Miami features 
'Heat Is On' NBA plan 

February 01, 2016 

Basketball fans are invited to the JW Marriott Marquis Miami to cheer on the National 
Basketball Association's Miami Heat for all home games this season with the Heat Is On 
package, valid through April 10. 

The plan provides a 20% discount on best-available rates and includes two signature 
cocktails with proof of game ticket at the hotel's db Bistro Moderne. 

Game tickets must be presented at hotel check-in to receive the discount; the package 
must be booked at least two days in advance of a home game. 

The hotel is located within walking distance from the Heat's home court at American 
Airlines Arena. 

JW Marriott Marquis Miami 
Phone:  (305) 421-8600 
Web:  www.jwmarriottmarquismiami.com and enter D34 in the promotional code box 

http://www.travelweekly.com/For-Travel-Agents/Travel-Product-

News/JW-Marriott-Marquis-Miami-features-Heat-Is-On-NBA-plan 

http://www.jwmarriottmarquismiami.com/
http://www.travelweekly.com/For-Travel-Agents/Travel-Product-News/JW-Marriott-Marquis-Miami-features-Heat-Is-On-NBA-plan
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8 designer tricks to decorate with texture 
By Barbara Ballinger 
February 4, 2016 

Wood as texture 
Saccaro USA 
The driftwood in this Miami kitchen adds a distinctive strong visual contrast. 

alk into some rooms, and you immediately feel welcomed, nurtured, visually 

excited. You want to curl up on the room's plush velvet sofa, wrap yourself in its 

nubby thick throw, and enjoy the flickering, warming flames from the fireplace with its big rustic 

stone surround. 

What's the room's secret? Often not its size, style of furnishings, or color palette. A mix of 

textures may be the catalyst. "Texture makes all the difference between a room seeming warm 

and inviting rather than cold, flat and unfinished," says Erica Islas, owner of EMI Interior 

Design in Los Angeles. Chicago architect Elissa Morgante with Morgante-Wilson Architects 

agrees, "Texture's definitely the total buzz, especially because neutral palettes have become so 

popular." And for Sarah Barnard, another LA designer, texture, not pattern, is the go-to tool. 

Welcome to 2016, and a world awash with textures. 



Textural trends have come, gone and returned before. But not all's the same this time around. 

Today's update? An overall subtlety in the finished design, and one chunky show-off texture to 

act as a focal point or foil. 

Manufacturers are adding texture in expected and novel ways. Katia Silva of Saccaro USA, a 

Brazilian furniture manufacturer, uses textures from rattan to leather and wood in the 

company's indoor and outdoor pieces, many now in a lighter tone to reflect that color trend. Jon 

Sherman, creative director of Flavor Paper in Brooklyn, N.Y. uses texture to give a more 

authentic trompe l'oeil look and dimensional effect to some company wallpapers. "Some mimic 

stone, brick, canvas, or leather. Our Brooklyn Bridge wallpaper has a grimy feeling," he says. 

Soft rugs atop wood and a textured brick ceiling as a focal point, in a kitchen designed by Chicago 
architect Elissa Morgante of Morgante-Wilson Architects. (Jim Tschetter) 

In a game room by Los Angeles designer Christopher Grubb, he wrapped a cabinet in textured 

but low-key thermofoil, covered the ceiling in grass cloth and walls in ribbed vinyl, chose a 

carpet with a loop, then added one textural star — a column lined in Balinese seashells. "The 

shells work as a conversation piece unto themselves," he says. 

But design experts know that the best executed textured spaces avoid a too-busy palette that can 

quickly become cacophonous. "You can't have everything scream, 'look at me, look at me,' or a 

room won't work," Grubb says. 



8 tricks with texture: 

•Be playful; use a texture with a small scale next to one with a larger scale to balance it out. "Part

of the fun is exploring and doing things differently, though in moderation," says Boston-area 

designer Tiffany LeBlanc, who loves using sisal rugs, topped with handmade overlays. 

•Keep a room's colors or tonality the same or in a similar family. "Texture's my substitute for

color," says Chicago designer Michael Del Piero. "Everything in my shop including the wall is 

textured, a fringe burlap with clay plaster." 

•Choose the right texture for the desired effect. "Rough textures make a space more intimate;

smooth textures bring a sleeker tone; bold saturated colors are best with smoother textures; and 

soft textures are nurturing," says New York designer Laura Angelini. 

•Avoid mixing too much texture with too much pattern; they'll compete and distract the eye.

•Use texture as one feature rather than the dominating theme of a space, says Los Angeles

designer Christopher Grubb. 

•Introduce texture through layering different ones — some tactile, some with dimension, and

some reflective, says Islas. New York designer Lorri Dyner makes a sea grass rug her go-to 

favorite because it's affordable and can be topped with another texture such as a shag rug. 

•Don't forget Mother Nature, a pro. Dyner often uses a piece of driftwood on a table or mantle or

a grouping of seashells in a glass bowl. Big windows with views toward the outdoors are another 

way to bring texture indoors visually, says Morgante. And outdoors, Sacramento, Calif., 

landscape designer Michael Glassman thinks about texture whether planning a softscape of 

plants, flowers, bushes and trees or a hardscape of walkways and terraces. In one of his designs, 

a stone wall crafted from natural ledge stone rock adds great textural interest while in another 

he mixed different leaf textures of rough, sticky and shiny leaves. 

•Edit your choices. You'll know you've gone too far when you start to feel uncomfortable,

LeBlanc adds. "You don't want to look like you bought the entire showroom," she says. 

http://www.chicagotribune.com/lifestyles/home/sc-home-texture-

0208-20160208-story.html  

http://www.chicagotribune.com/lifestyles/home/sc-home-texture-0208-20160208-story.html
http://www.chicagotribune.com/lifestyles/home/sc-home-texture-0208-20160208-story.html
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Integra closes first phase of $100M construction loan for Aventura ParkSquare 
Norwich Partners paid $8M for the hotel site 

February 04, 2016 11:15AM 
By Katherine Kallergis 

        Renderings of Aventura ParkSquare 

Integra Investments has sold the hotel site for Aventura ParkSquare and closed on a 
$33 million construction loan as the mixed-use project moves forward.   

The loan is the the first phase of $100 million in financing, with the second 
portion closing within the next 30 days, Integra principal Victor Ballestas told The Real 
Deal. Bank of the Ozarks is the lender.  

Groundbreaking is scheduled for next month at the 8.5-acre development site, a 
spokesperson for Integra said.  

All-in-all, ParkSquare will include 55,000 square feet of retail; a 100,000-square-foot 
office tower, which sold out for $56 million last year; a 45,000-square-foot wellness 
medical center; a garage; and a 131-unit luxury residential condo tower.  

Ballestas said 60 percent of the condos have been sold, mostly to end-users who are 
looking for walkability and new retail and restaurants. Amenities within the complex will 
include restaurants such as Icebox Cafe, outdoor green spaces, a Barry’s 
Bootcamp and greenmonkey yoga. The health-oriented development will also feature 

http://therealdeal.com/miami/looks/Katherine%20Kallergis/by


extra-wide sidewalks for walkability; open staircases that support less use of elevators; 
and the elimination of curbs.  

Prices for the residential condos range from $500,000 to $900,000. “A lot of local people 
in Aventura are buying for their kids,” Ballestas said.  

The project also includes an Aloft Hotel. In 
addition to the construction financing, 
Miami-Dade County records show that 
Integra sold the hotel site to Norwich 
Partners, the Sanibel, Florida-based 
hospitality developer and investor. Norwich 
paid $8 million for the roughly 1-acre 
site. The 207-key hotel, complete with an 
Aloft W XYZ bar and pool deck, will be 
completed along with the rest of the project 
by December 2017, Ballestas said. 
Construction will begin this month.  

Aloft operates in Coral Gables, and is 
already open in South Beach and in Doral. 

Norwich Partners is also developing the AC Hotel by Marriott, a 233-key property 
directly across the street from Aventura ParkSquare. Zyscovich Architects is designing 
that hotel, as well as the entire Aventura ParkSquare development. “The Aventura 
market has a pretty healthy demand for limited service hotels,” Ballestas said, citing one 
or two older hotels that service the market.  

Rendering of the Aloft 

http://therealdeal.com/miami/2016/02/04/integra-closes-first-

phase-of-100m-construction-loan-for-aventura-parksquare/ 

http://therealdeal.com/miami/2016/02/04/integra-closes-first-phase-of-100m-construction-loan-for-aventura-parksquare/
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Genovese Joblove in Line for Opa-Locka Financial 
Crisis Work 
Celia Ampel 
February 5, 2016 

03/22/12-- Miami-- John H. Genovese, of Genovese Joblove & Battista. 

The Opa-locka City Commission may retain Miami law firm Genovese Joblove & 
Battista to restructure the financially troubled city's $8 million debt. 

Opa-locka leaders have called for a rate state takeover, and Mayor Myra Taylor is 
reportedly under a federal criminal corruption investigation. The city owes millions of 
dollars to Miami-Dade County and millions more to contractors and vendors but is 
required by state law to operate with a balanced budget. 

The commission voted at Jan. 27 to direct interim City Manager David Chiverton and 
City Attorney Vincent Brown to conduct a feasibility study to retain Genovese Joblove. 
Chiverton took over after City Manager Steve Shiver was ousted in November. 

http://www.dailybusinessreview.com/id=1202629770214/Celia-Ampel


"The city seeks to restructure its debt so that it can start balancing its budget, as well as 
reorganize the finances and operations of city assets, which are claimed to have been 
long neglected by previous administrations and officials," Genovese Joblove founding 
partner John H. Genovese said in a statement. "We look forward to working with the city 
to accomplish this goal." 

The 36-attorney law firm specializes in representing clients in financial distress and has 
been involved in the bankruptcies of Enron Corp., Lehman Brothers Holdings Inc., 
Fontainebleau Las Vegas Holdings LLC, Plantation Fashion Mall and Arrow Air. 

http://www.dailybusinessreview.com/home/id=1202748826321?kw=Genov

ese%20Joblove%20in%20Line%20for%20Opa-

Locka%20Financial%20Crisis%20Work&cn=20160204&pt=Afternoon%20Upd

ate&src=EMC-

Email&et=editorial&bu=Daily%20Business%20Review&slreturn=20160104155707
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5 Ways for Foreign Property Buyers to Get 
Around the Strong Dollar 
Despite recent wobbles, the dollar remains formidable 
BY KERRY CURRY 

ORIGINALLY PUBLISHED ON FEBRUARY 16, 2016 
 

International buyers accounted for 65% of all residences sold at the Marina Palms 

Yacht Club & Residences in North Miami Beach. 

THE DEVSTAR GROUP 

 

South Florida developer George Helmstetter knows first-hand the impact of wealthy 
foreign buyers on the region’s luxury real estate market. 

International buyers accounted for 65% of all residences sold at the Marina Palms Yacht 
Club & Residences, a two-tower luxury condominium and marina under construction in 
North Miami Beach by The DevStar Group, where Helmstetter is a principal. 



Foreign purchases of existing U.S. homes declined an estimated 12% in 2015 based on 
National Association of Realtor’s monthly sales data and Realtor Confidence Index 
surveys, says Realtor.com Chief Economist Jonathan Smoke. Realtor.com is a part of 
Move Inc., a subsidiary of News Corp., which also owns Mansion Global via Dow Jones. 

“The stronger dollar, weaker economies abroad and higher prices made it more of a 
challenge for foreign buyers to compete against U.S. buyers,” says Smoke. 

 

Helmstetter said foreign buyers considering the yacht club are split on whether to wait 
or to buy now. 

“Some buyers are waiting because of the strength of the dollar,” he says. “They want the 
real (Brazil’s currency) to come back before they make the conversion. But you have 
another camp who thinks the dollar will only get stronger,” he says, and don’t want to 
wait. 

Chinese buyers remain very interested in U.S. real estate, says Sam Van Horebeek, 
director of East-West Property Advisors Ltd., a Shanghai-based company that helps 
connect Chinese buyers with the U.S. real estate market. 

“The depreciation of the yuan leads many citizens here to believe that it is time to 
further diversify their investments,” he says. “Assets denominated in U.S. dollars are in 
strong demand and the focus remains on U.S. properties.” 

For foreign buyers interested in the U.S. market, here is some advice from housing and 
financial experts on how to minimize the impact of the strong dollar: 

 



1. HEDGE AGAINST CURRENCY RISK  

Invest in an exchange-traded fund (ETF). ETFs act as a hedge against current rate 
fluctuations, says Richard DeNapoli, chief trust officer at Coral Gables Trust, a wealth 
management firm in Coral Gables, Florida. “There are quite a few ETFs out there that 
act as hedges against currency rate fluctuations,” he says “A foreign buyer concerned 
about this can invest when considering making a U.S. purchase, or can invest the 
difference of the cash needed to close at the time of contracting on their property.” 

2. TAKE OUT A U.S. MORTGAGE  

“It is challenging, however, to get a mortgage if you are a foreign national,” says Mike 
Larsen, co-branch manager of Castle & Cooke Mortgage, a lender in Park City, Utah, 
that deals with international buyers. “It all depends on the risks the lender wants to 
extend,” he says. International buyers should expect to put more money down than a 
domestic buyer, pay a slightly higher interest rate and be patient as the process will take 
time. 

3. ADJUST EXPECTATIONS 

Jacky Teplitzky, an associate real estate broker with Douglas Elliman Real Estate in New 
York, says foreign buyers interested in U.S. luxury properties may need to lower their 
price range. “My suggestion is to avoid buying in buildings where the price per square 
foot has reached its highest point; instead, buy in buildings and areas where there is 
upside potential.” 

4. SET UP AN LLC  

A limited liability company provides protection of the asset, says Tim Speiss, a partner 
in charge of the Personal Wealth Advisors Group at New York accounting firm 
EisnerAmper. “You could mitigate, avoid and maybe eliminate a U.S. estate tax,” he 
says. Although $5.4 million of the estate of domestic buyer is exempted from the federal 
estate tax, only $100,000 of a deceased nonresident’s estate is exempt from the estate 
tax, Speiss says. 

5. CONSULT WITH TAX, LAW AND REAL ESTATE 
PROFESSIONALS  

Tax regulations are different if the buyer is going to live in the house vs. rent out the 
property. Rules surrounding passive vs. active investors also apply. 

For international buyers with a history of investing in U.S. real estate, a strong dollar 
isn’t that big a deal, says Jason Kim. Kim is a deal lawyer and partner in the Los Angeles 
law firm of Blank Rome where he assists a client base of Asian business interests, 
including high-net-worth shareholders from businesses wanting to invest in residential 
real estate. 

“From the Korean side, high-net-worth-individuals have been buying up expensive 
mansions in Southern California for decades,” Kim says. “The general feeling I get from 
the people I talk with is they are used to the fluctuations in the currency market. They 
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are used to economic slowdowns. They are pulling back, but there is no sense of panic. 
There is definitely a slowdown in the pace of acquisition in the residential market.” 

http://www.mansionglobal.com/articles/20379-5-ways-for-foreign-

property-buyers-to-get-around-the-strong-dollar 
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First look at Miami Worldcenter’s new “High 
Street” design 
Retail component will have five blocks of pedestrian promenade with a central plaza 
February 16, 2016 05:00PM  
By Ina Cordle, Sean Stewart-Muniz and Katherine Kallergis 

 

 

Miami Worldcenter, which last month scrapped plans for a mall in favor of “High Street” 
retail, unveiled new renderings to The Real Deal that shed light on the new urban 
design.  

The development’s retail component will span five blocks of pedestrian-only 
promenade, encompassing 300,000 square feet to 400,000 square feet of retail space. 
The area will be bordered by Northeast Seventh Street to the south, Northeast 10th 
Street to the north, Northeast Second Avenue to the east and North Miami Avenue to 
the west.  

The centerpiece will be a central plaza, “a gathering place” that can be used for farmers’ 
markets, outdoor movies, book fairs and concerts, said Miami Worldcenter Managing 
Principal Nitin Motwani.  

http://therealdeal.com/miami/looks/Ina%20Cordle,%20Sean%20Stewart-Muniz%20and%20Katherine%20Kallergis/by


“The focal point of Miami Worldcenter, at the end of the day, is really a city within a city,” 
he told TRD.  

The Forbes Co. and Taubman, partners on 
the retail portion, are in talks with a range of 
high traffic and luxury retailers and 
restaurants that would occupy one-story, 
two-story, and possibly three-story 
buildings. The partners will have control 
over curating the selection, so that it will be 
“a merchandise mix that caters to 
cosmopolitan Miami demographics,” 
Motwani said.  

The retailers will be similar to those found at 
malls the Forbes Co. owns, such as the Mall 
at Millenia in Orlando, the Gardens Mall in Palm Beach Gardens, and Waterside Shops 
in Naples, where stores include everything from Jimmy Choo, Gucci and Chanel to 
Forever 21, Urban Outfitters, J. Crew and Banana Republic.  

Motwani said Forbes and Taubman were already far along with a number of retailers 
before the change of plans. “The food and beverage, especially, has really preferred the 
new design,” Motwani said. “And the retailers have really liked having their own 
identity.”  

Miami Worldcenter’s initial plans for a larger enclosed mall were canceled in January in 
favor of “High Street” retail, similar to Lincoln Road, because the retail landscape is 
changing nationwide, Motwani said. Bloomingdale’s and Macy’s, originally planned as 
anchors of the mall, were to have 300,000 square feet combined within a 760,000-
square-foot mall. It is now uncertain whether Bloomingdale’s and Macy’s will be part of 
the plan, he said.  

Competition for retail is heating up in Miami-Dade, with Aventura Mall and Bal Harbour 
Shops expanding and a new $4 billion mega-mall, American Dream Mall, planned for 
the Miami Lakes area. New luxury designer boutiques are opening in Miami’s Design 
District, Wynwood is adding hip new shops, and Brickell City Centre — anchored by 
Saks Fifth Avenue — is scheduled to open later this year.  

Paramount Miami Worldcenter, the 700-foot, 513-unit tower that will be at the core of 
the development, is now 45 percent sold, said Dan Kodsi, the condo project’s 
developer. Construction has begun with a majority of the pilings already drilled. More 
than 20 percent of the retail component is now under construction as well, he said.  

Both Miami Worldcenter’s retail component and Paramount Miami Worldcenter are 
expected to be completed in the fall of 2018, the developers said.  

An aerial map of Miami Worldcenter’s outlined 
street borders  



“This is where Fifth Avenue meets the park,” Kodsi said. “Miami has a rare opportunity 
to create a great urban space and this is going to be it.”  

Miami Worldcenter’s 27-acre development will also include apartments, a hotel and 
exhibition center. ZOM’s 429-unit luxury apartment building, Luma, will rise along 
Northeast Second Avenue. And Miami-based MDM Group plans to develop a new 
Marriott Marquis hotel, set to feature 1,800 hotel rooms and 600,000 square-feet of 
meeting and event space near the intersection of Northeast Seventh Street and North 
Miami Avenue.  

 

 
  
 

  
  



http://therealdeal.com/miami/2016/02/16/first-look-at-miami-

worldcenters-new-high-street-design/ 
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Miami is a billionaire homebuyer's paradise — 
these are some of its most important luxury 
condos and mansions 
Raisa Bruner 
Feb. 17, 2016, 9:45 AM 
 

This Bal Harbour home is on the market for $36 million — or $43 million if you want the Jaguar and the yacht. 

Welcome to Miami, home of the fabulously beautiful and fabulously wealthy. 

Foreign buyers — many of them anonymous — have poured cash into Miami's real-

estate market for years. Think mansions priced at over $20 million, condos pimped out 

with private rooftop pools, and spec houses with wild extras. Big-name architects like 

Renzo Piano, Rafael Viñoly, and Zaha Hadid are knee-deep in the Miami property game, 

turning the city's skyline into a feast of postmodern towers. 



A recent report from RealtyTrac noted that real-estate transactions in South Florida hit 

a record in 2015, closing 114,002 single-family home and condo sales. 

"It's a buyer's market," luxury real-estate broker Oren Alexander of Douglas Elliman 

told Business Insider. Alexander and his brother, Tal, are known for listing high-end 

properties in New York and Miami, including the $50 million penthouse at the top of 

Manhattan's Plaza Hotel. 

"There's no bigger transfer of wealth than from New York to Miami right now," 

Alexander said. 

But lately there's been talk of softening markets in New York and Miami. Some have 

said there has been a slower influx of foreign capital thanks to a weakened Brazilian real 

and Russian ruble. Meanwhile, stricter regulations on all-cash, anonymous real-estate 

purchases — a favorite of foreign investors — have been introduced, potentially 

throwing some cold water on the boom. 

Let Business Insider be your guide to some of the most noteworthy pieces of property in 

this beach paradise. 

http://therealdeal.com/miami/2016/02/04/south-florida-home-sales-hit-10-year-high-in-2015-report/?utm_source=feedly&utm_medium=rss&utm_campaign=south-florida-home-sales-hit-10-year-high-in-2015-report
http://www.businessinsider.com/photos-of-tal-and-oren-alexander-apartment-2015-11
http://www.businessinsider.com/plaza-hotel-penthouse-back-on-the-market-2015-11
http://www.businessinsider.com/new-york-miami-luxury-condo-boom-ending-2016-1
http://www.businessinsider.com/treasury-requires-luxury-buyers-to-reveal-identities-2016-1


This stretch of Florida coast is bursting with high-end properties, from luxury 
condo developments to celebrity-owned estates. Each neighborhood has its own 
vibe, whether the urban landscape of downtown or the secluded getaways of 
Indian Creek. 

 

Market fluctuations don't change the fact that for many, the convenience and 
benefits of the Miami area just can't be beat, Alexander says. Celebrities and 
hedge funders have certainly caught on, fueling the continued development and 
constant sales. 
 

 

 
  
 

  
  



Let's start up north, at Sunny Isles Beach. The Ritz-Carlton Residences is a 52-
story tower where a 51st-floor penthouse — with its own infinity pool, terrace, 
and five bedrooms — has already sold for upward of $21 million. About 60% of 
the other units are also spoken for, though the tower isn't scheduled to be 
complete until 2018. 

 

 

 

 

 

 

 

 

 



Also at Sunny Isles Beach: the Residences by Armani Casa, which is being 
developed for a whopping $1 billion. It's a 60-floor tower topped by a penthouse 
that's listed for $15 million — and when you buy the penthouse, you'll also get a 
free trip to Italy to meet designer Giorgio Armani. There are 308 units in the 
massive tower, starting at $1.85 million. Curbed Miami reports that more than half 
have already sold. 
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Just south is 252 Bal Bay Drive, an independent residence developed by 
Alexander and his father, Shlomy. Priced at $36 million, the waterfront estate can 
also come with a Jaguar and a yacht. The last time this team worked together on 
a spec house — at 3 Indian Creek — it sold for $47 million, which in 2012 was a 
record for Miami. 

 



A few blocks down, you'll find the enclave known to locals as Billionaire's 
Bunker. Indian Creek Village is home to figures like business tycoon Carl Icahn, 
hedge funder Eddie Lampert, and supermodel Adriana Lima. There are 35 homes 
scattered across the island, with an average value of more than $21 million. 
 



 

Next up, 87 Park is an oceanfront condo complex ensconced in 40 acres of 
pristine parkland. Scheduled for completion in 2018, this is architect Renzo 
Piano's first residential project in the US, and penthouses are expected to sell for 
as much as $45 million. 
 

 

 

 

 

 

 
 

 



The Paraiso condominium complex in the up-and-coming Wynwood district is a 
four-tower development. Baseball star Alex Rodriguez has already bought in, 
snapping up the penthouse unit of the yet-to-be-completed Gran Paraiso building. 
 

 

 

 

 

 

 
 

 



 

In the heart of Miami Beach lies Pine Tree House, a brand-new spec home with its 
very own two-story water slide attached to the house. The $34 million property 
houses six bedrooms in its 13,500 square feet, and it also has 100 feet of water 
frontage onto Indian Creek Canal. 
 

 

 

 

 
 

 



 

Miami Beach's luxe 18-story Faena House — just built last year — includes 
billionaire hedge funder Ken Griffin's top-floor penthouse, which recently hit the 
market for $55 million. When he bought it, it was the most expensive real-estate 
deal in Miami. The beachfront condo tower offers valet and concierge service, two 
pools, and a spa and fitness center with ocean views. 
 

 

 



Architect Zaha Hadid is designing the 62-story One Thousand Museum, a luxury 
condo complex in Miami's Museum Park. The six-bedroom penthouse unit is 
more than 15,000 square feet and priced at $50 million. It comes with a private 
indoor pool and elevator — but all future residents will be able to make use of the 
rooftop helipad and top-floor lounge space. 

 

 

 

 

 

 

 

 

 



One River Point (lit up in the rendering below) is the latest of the Miami River 
luxury developments. A double tower connected by a skywalk 800 feet up, its 
penthouses are listing for over $14 million, while a nearly 15,000-square-foot "sky 
villa" is priced at over $35 million. 

 

 

 

 

 

 

 

 

 



Brickell Heights is another monster double-tower condo development in Miami's 
financial district, complete with twin rooftop pools. It boasts an Equinox gym and 
SoulCycle studio inside the complex, as well as a community vegetable garden. A 
three-bedroom unit will run you a couple million once it's complete in early 2017. 

 

 

 

 

 

 

 

 

 



Also in the Brickell neighborhood stands Bristol Tower, which is topped by 
Pharrell Williams' penthouse aerie. On the market for $10.9 million, the 9,000-
square-foot open-plan condo has five bedrooms, a rooftop Jacuzzi, and 360-
degree views. 

 

 

 

 

 

 

 

 

 

 



Overlooking Biscayne Bay sits basketball superstar LeBron James' former abode, 
an Italian-style villa with its own security quarters. He just sold it in the summer 
of 2015 for $13.4 million. Perks include a light-up infinity pool with ocean views 
and a movie room within. 

 

 

 

 

 

 

 

 

 



Out on Key Biscayne, this new 10,000-square-foot seven-bedroom contemporary 
mansion clocks in at just under $30 million. That's because it has 100 feet of 
private sunset-facing beach with Miami skyline views — a rare combination. 
"That's the dream," Alexander says. 

 

http://www.businessinsider.com/guide-to-miami-luxury-real-estate-

2016-2 

http://www.businessinsider.com/guide-to-miami-luxury-real-estate-2016-2
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Merchant developer Metronomic launches 
crowdfunding platform 
Currently has two ground-up developments available for investment 
Erik Pisor 

Key Takeaways 
 

 Minimum investment required per project is $2,000. 

 Sub-$1M equity raises can be hard for developers. 

 Developer is concentrating on market-rate multifamily projects in Little Havana 
and Coconut Grove. 

A Coral Gables-based developer has launched a private crowdfunding 
platform focused on sub-$1 million equity raises for its market-rate multifamily 
projects. 
The developer, Metronomic, is attempting to raise $650,000 to $900,000 for both a 
smaller rental project in Little Havana and a mixed-use building in Coconut Grove. 
The projects are slated for first quarter 2016 groundbreakings. 

Smaller equity raise challenges 

According to Ricky Trinidad, president of Metronomic, launching the private funding 
platform was a reaction to the difficulties associated with smaller equity raises. 

“Getting the sub-$1 million piece is hard,” Trinidad said, explaining that private 
equity firms typically have a minimum investment threshold of $2 million to $5 
million. 

http://www.inman.com/author/erik-pisor/
http://www.inman.com/2015/08/28/5-real-estate-crowdfunding-predictions-for-2015-and-beyond/
http://www.inman.com/2015/08/28/5-real-estate-crowdfunding-predictions-for-2015-and-beyond/


Metronomic previously qualified a project with Fundrise; however, the amount the 
developer wanted to raise was below the platform’s required minimum raise of $1 
million. 

The developer’s recently launched platform can be accessed via its website and is 
registered with the SEC. Investors interested in Metronomic’s market rate projects 
must contribute a minimum of $2,000, with an investment term of 16 months. 

So far 12 investors have “subscribed” to the platform according to Trinidad, who’s 
also been approached by private equity groups looking to take down the whole equity 
chunk. 

Investors in either project are forecasted to receive a 20 percent return on investment 
in 16 months, the time it will take to build and lease each market-rate project. 

“Focusing on market-rate infill projects that are efficiently developed and rapidly sold 
allows for Metronomic to provide investors a low-risk venture,” the firm stated in a 
release. 

Metronomic develops with a merchant build mindset. In short, they build a project, 
lease it and sell. Trinidad said the firm is currently in talks with several REITs that 
want to purchase what they build. EWM Realty International will serve as the 
developer’s leasing and sales agent for all upcoming projects. 

The developer has four additional multifamily projects in its pipeline. Similar to the 
projects available for investment, the upcoming deals will be market rate and located 
in Little Havana and Coconut Grove. 

http://www.inman.com/2016/02/22/merchant-developer-metronomic-

launches-crowdfunding-platform/ 
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Service with style at three new 
Miami properties 
Robotic parking, a resident art curator and a 

pet spa set these pads apart 

FEBRUARY 24 2016 
LISA FREEDMAN  

Service with a smile used to be a question of cucumber 
sandwiches and Lapsang or Earl Grey, but 
now Miami’s most demanding propertypurchasers 
are expecting – and receiving – significantly more. In 
Sunny Isles Beach, buyers at the Porsche Design 
Tower (www.designtowermiami.com; remaining 
units from $6.3 to $32.5m), where vehicles will be 
delivered to the apartment door by robotic parking, 
can rely on the rather more bespoke ministrations of 
a car concierge to assist with oil changes and tyre 
rotation; while, at the Rafael Viñoly-designed One River Point (www.oneriverpoint.com; 
from $750,000), art aficionados can turn to the resident curator to provide customised 
guidance on storing their Warhol or Matisse. Pet owners, too, are well served at The Ritz-
Carlton Residences, Miami Beach (www.onesothebysrealty.com; from $2m to $40m), 
where a dog walker and pet grooming room will keep four-legged friends in couture 
condition. 

http://howtospendit.ft.com/property/101303-service-with-style-at-

three-new-miami-properties 

http://howtospendit.ft.com/lisa-freedman
http://howtospendit.ft.com/miami
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